Maximising New Zealand’s economic benefits and  our green credentials for the Rugby World Cup in 2011.
Presentation to Youth Parliament- Select Committee 06 July 2010.  

· RWC2011 has been identified as probably the best opportunity to improve New Zealand’s international profile since LOTHR ( Lord of The Rings) Trilogy, and an absolutely extraordinary chance to showcase many aspects of New Zealand life and business.
· Many visitors will come to Aotearoa New Zealand with the express intention of travelling from venue to venue to follow and support their own national rugby team. Others will come with the intention of following their chosen rugby events-and also undertake some local tourism and entertainment activities-and still others will come with the intention of watching rugby, enjoying the national or regional tourism and hospitality attractions and sector- and still others, will add business, or business investigation and research to their  “to-do” list for their visit during RWC2011.
· RWC2011 directly occupies a time period of six weeks. In that time, a range of benefits will emerge-related in the main to the degree of planning and research that is currently being carried out and  implemented by the various Government and NGO agencies, communities and business sectors.
· Sectors most likely to directly benefit from a successful RWC2011 include but are not restricted to; Tourism, Business (B to B) Business investment, trade and the enhancement of the export sector, film, food and wine.
· Obviously, during the course of RWC2011, many hospitality, accommodation, retail, transport, travel, food and entertainment businesses will experience some improvement in their volume of business.
·  Indirectly, other benefits will emerge, such as infrastructure development-including stadia, transport, community development and employment creation. Many of the potential benefits have been identified and work is being planned to enable maximum positive results.
· Additionally, our reputation as a “trade friendly”, honest and reliable business and cultural partner should be enhanced through RWC2011. 
· Along with the benefits, risk also occurs in ensuring that our national character and image as a friendly, environmentally responsible and safe county to visit is maintained and hopefully enhanced. Our international reputation as 100% Pure New Zealand will be required to stand scrutiny during RWC2011.
· It is clear from most of the reliable research so far presented regarding RWC2011, that the event will contribute in the region of $500m to the national GDP, with benefits spread regionally, as well the main centres, especially Auckland. The key activities that will enable maximization of economic benefits from RWC2011 include Business engagement, various sector showcasing opportunities, visitor hosting and tourism activity and events.
· Although the six weeks of RWC2011 is the main focus of this inquiry, the legacy value of  RWC2011 to the nation needs to be leveraged to the maximum possible degree, and strategies developed to ensure RWC2011 establishes on- going and well planned  long term growth in the economy.
· I will focus on just ONE area of activity that I believe can make a difference in maximizing the economic benefits from RWC2011. Tourism – specifically, Championing the concept of Responsible Tourism.  (RT) 
· Tourism industry and Ministry of Tourism research confirms that several of the characteristics associated with Responsible Tourism, are the among the characteristics sought by “interactive tourists” to Aotearoa New Zealand.
· International visitors coming to New Zealand will have two main objectives;  1
To enjoy the RWC2011 Sporting festival and competition, &
2
To enjoy the experience of 100%Pure New Zealand, as portrayed in the our international marketing campaign which has enjoyed great success over the past 10 years.







     

The majority of these international visitors will be expecting their visit to our country to provide them with some of the following aspects of New Zealand;

Authenticity-real nature-Maori culture- Pakeha NZ culture-a clean & green                                    experience-interaction with “real Kiwis”
· By highlighting the values of Responsible Tourism as practiced in New Zealand, I believe tourists and visitors attending RWC2011 and experiencing Responsible Tourism- will become advocates and ambassadors for  100% Pure New Zealand, and sell the virtues of visiting New Zealand, or developing business and economic relationships with New Zealand.. 
Eg.
Responsible Tourism;
· Minimizes negative economic, environment, and social impacts.

· Generates greater economic benefits for local people and enhances the well-being of host communities, improves working conditions and access to the industry.

· Involves local people in decisions that affect their lives and life chances.

· Makes positive contributions to the conservation of natural and cultural heritage, to the maintenance of the world’s diversity.

· Provides more meaningful experiences for tourists through meaningful interactions with local people, and greater understanding of local cultural, social and environmental issues.

· Provides access for physically challenged people; and

· Is culturally sensitive, engenders respect between tourists and hosts, and builds local pride and confidence.

In order to ensure our international tourists visiting New Zealand for RWC2011  are absolutely and totally delighted with every aspect of their visit, we need to provide fantastic visitor experiences, that are unique to our country, high quality, environmentally sound, and set New Zealand apart as a “must visit” destination.

We  (New Zealanders) must ensure that our RWC visitors will be so enthused by their visit that they will advocate and encourage their family, friends, business associates, relatives and neighbors to also plan a visit to our country- or, consider business connections, or simply try New Zealand product, good and services.

My personal strong belief is that encouraging visitors to experience as many of our small/medium sized tourism businesses, especially those practicing the principles of Responsible Tourism, and especially those providing a unique “Kiwi style” product, and, holding the national “Qualmark” quality accreditation, will enhance the prospects of our international visitors becoming Ambassadors for New Zealand on their return to their home communities. 
John Barrett.

Managing Director.

Kapiti Island Alive & Kapiti Nature Lodge

Waiorua Bay.  Kapiti Island.

john@kapitiislandalive.co.nz
www.kapitiislandalive.co.nz 
